The study aims to identify image of Islam on the websites of foreign electronic newspapers.
The study aims to identify image of Islam on the websites of foreign electronic newspapers.
Our study belongs to the descriptive studies which aim at classifying data and facts gathered from journalism websites content to obtain information and accurate data.
Our current study depends on media survey method as it presents accurate scientific effort which helps us obtain data and information about the image of Islam on the foreign electronic newspapers.
The study only focuses on the Image of Islam on the foreign electronic newspapers namely the New York Times and The Independent.
The analytical study is applied on the foreign electronic newspapers of the New york As the journalism forms are concerned, the news category comes first with 299 repetition out of 522 which reaches 57.3%.
As the journalism sources are concerned, the category of editors comes first with 343 repetition out of 522 which reaches 65.7%.
As the strategies of persuasion are concerned, the category of one point of view comes first with 271 repetition out of 522 which reaches 51.9%.
As the goals of treatment are concerned, the category of explanatory goal comes third with 251 repetition out of 522 which reaches 48.81 %. 
‫مستخلص‬

Introduction
The mass media have an immense power in influencing how audience members perceive their world. This is especially true as the mass media have introduced places and people of the world that the might never get to experience first-hand. The exclusivity of the mass media to introduce foreign people and foreign cultures to their audience, allows the mass media to define people and their characteristics. The audience will likely be influenced into believing that by watching media content that they know the people shown -The researcher also applies a questionnaire to explore adolescents' attitudes to the Western electronic newspapers treatment of Egyptian issues.
-The study yields some important results as follows:
. Political issues comes first with 83%.
. The study shows that Egyptian adolescents who study English language follow western electronic newspapers as a part of their study curriculum. The study aims at analyzing, exposing and resisting three Hollywood movies. Its purpose is to show patterns and orders in discourses and images in the movies and connect them to larger socio-cultural and socio-political ideologies polycentric Western institutions, therefore bringing awareness and, it is hoped that positive social change will happen.
-The study aims at analyzing, exposing and resisting three Hollywood movies. They are as follow:
Ali Baba Bound (1940) is a cartoon and it is seven minutes long.
True Lies (1994) and Rules of Engagement (2000) are normal feature films.
-The study shows some important results as follows:
. The three movies brainwash the world that A/Ms are: savages, killers, child terrorists, children suicide bombers, who harm and kill innocent Westerners, child -Identifying journalism forms used in tackling Islam and Muslim issues on the study websites.
-Shedding light on the journalism sources used in tackling Islam and Muslim issues on the study websites.
-Recognizing persuasion strategies used in tackling Islam and Muslim issues on the study websites.
-Discovering goals of treatment in discussing Islam and Muslim issues on the study websites.
-Identifying the usage of pictures and videos in tackling Islam and Muslim issues on the study websites.
Kind of the study Our study belongs to the descriptive studies which aim at classifying data and facts gathered from journalism content to obtain information and accurate data. This process will lead to accurate description of the study results that may help in predicting and generalizing about the communication ways through the applied study of the foreign electronic newspapers.
Methodology of the Study
Our current study depends on the following methodology:
1-Media survey method
The current study uses content analysis methodology of a sample of sites as it presents accurate scientific effort which helps us obtain data and information about the image of 
Image of Arab and Muslims in Western Media
Most studies supported the fact that mass media had an effective role in the formation of stereotypes; moreover, these studies indicated that mass media has a tremendous power in the existence and change of individuals' stereotypical attitudes toward members of national or ethnical groups.
In recent years, Arabs have been victimized by American mass media. According to American Broadcasting Company (ABC) newsman, Bell (cited in Shaheen, 1999) , "The Arab is no doubt a current victim of stereotyping not only on television, but throughout the mass media in the United States". Many studies reflected the fact that Arabs have been unrealistically portrayed on the mass media. Slade (1981) stated that the Americans' media "have frequently portrayed the Arabs as threatening our political, as well as economic security. ... In the majority of press articles, the Arabs are still the antagonists. Moreover, the perception of the Arabs as threatening the peace and security has been grossly caricatured on television(7).
Slade (1981) went on to add(8):
Without the ethical obligation of objectivity, the entertainment media have given us the most extremely stereotyped image of the Arabs present in our culture. The Arabs remain one of the few ethnic groups who can still be slandered with impunity in America.
Also, Morris (2002) discussed some examples of the negative stereotypes of Arabs in the Western media. He indicated that when the program "Death of a Princess," was televised, the accusation was not only of what the West calls "feudalism," but the Arabs were accused of offering bribes in order to stop the program from airing, which was a report that began as pure rumor in a London tavern. He continued to say that mass media can easily "give flesh and bone to rumor." Morris felt that people view things based on their own national attitudes, and then tend to forget their obligations to other nations in our rapidly shrinking world. Morris (2002) further stated that "surely we need a new responsibility in the mass media. This must become clear to fair-minded people whenever they look at the journalists' habit of too often inflaming rather than informing"(6).
The analytical study
The analytical study of the websites of the New York Times and the Independent ( -Political issues come first with 424 repetition out of 522 which reaches 81.2%.
-We notice that political issues on the New York Times website come 238 repetition out of 273 which reaches 87.2%.
-Political issues on the Independent come 186 repetition out of 249 which reaches 74.7% of the Independent issues.
-We also notice that the New York Times gives more priority for political issues than
The Independent due to the American policy towards Muslim countries.
-Social issues come second with 58 repetition out of 522 which reaches 11.1%.
-We notice that the social issues on the New York Times website come 19 repetition out of 273 which reaches 7% whereas the social issues on The Independent website come 39 repetition out of 249 which reaches 15.7%.
-We can also notice that The Independent sheds more light on social issues than The New York Times as the Independent takes 39 repetition out of 58 of the social issues.
-Religious issues come third with 30 repetition out of 522 which reaches 5.7%.
-We notice that religious issues in the New York Times website come 6 repetition out of 273 which reaches 2.2% whereas they take 24 repetition out of 249 which reaches 9.6%.
-We also notice that The Independent takes more interest in religious issues than the New York Times as the Independent has 24 repetition out of 30.
-Cultural issues come third with 5 repetition out of 522 which reaches 1%.
We can notice that the cultural issues are covered only by the New York Times.
-The others category comes 5 repetition out of 522 which reaches 1%. We also notice that the others category is covered only by the New York Times. (Table : As the journalism forms are concerned, the treatment runs as follows:
-The news category comes first with 299 repetition out of 522 which reaches 57.3% .
We notice that The Independent gives more priority to news category than The New York
Times as the independent has 166 repetition out of 299 which reaches 55.5% whereas The New York Times has133 repetition out of 249 which reaches 44.5%.
-The report category comes second with 112 repetition out of 522 which reaches 21.5%. We notice that The New York Times has 61 report out of 112 which reaches 54.5%
whereas The Independent has 51 out of 112 which reaches 45.5%.
-The article category comes third with 65 repetition out of 522 which reaches 12.5%.
We notice that The New York Times has 47 article out of 65 which reaches 77.3 % whereas The Independent has 18 out of 65 which reaches 27.7%.
-The category of investigation comes fourth with 35 repetition out of 522 which reaches 6.7%. We notice that The New York Times has 23 report out of 35 which reaches 56.7% whereas The Independent has 12 investigation out of 35 which reaches 34.3%.
-The others category comes fifth with 6 repetition out of 522 which reaches 1.1%. We notice that The New York Times has 4 letter to editors out of 5 which reaches 66.7%
whereas The Independent has 2 repetition out of 6 which reaches 33.3%.
-The interview category comes sixth with 4 repetition out of 522 which reaches 0.8%.
We notice that The New York Times has the 4 interview which reaches 100.0% whereas
The Independent has no one interview.
-The caricature category comes last with one repetition out of 522 which reaches 0.2%. We notice that The New York Times has the only form of caricature.
( This result means that The New York Times relies more on correspondents than The independent in their coverage of Islam and Muslim news.
-The category of news agencies comes third with 74 repetition out of 522 which reaches 14.2%. We notice that The New York Times has 38 repetition out of 74 which reaches 51.4% whereas The Independent has 36 repetition out of 47which reaches 48.6%.
-The newspapers& magazines category comes fourth with 19 repetition out of 522 which reaches 3.6%. We notice that The Independent has 11 repetition out of 19 which reaches 57.9% whereas The New York Times has 8 repetition out of 19which reaches 42.1%.
-The others category comes last with 6 repetition out of 522 which reaches 1.1%.
-The others category are readers of the tow newspapers as they send letters to editors.
-We notice that The New York Times has 4 repetition out of 6 which reaches 66.7%
whereas The Independent has 2 repetition out of 6which reaches 33.3%.
( As the strategies of persuasion are concerned, the treatment runs as follows:
-The category of one point of view comes first with 271 repetition out of 522 which reaches 51.9%. We notice that The Independent has 150 repetition out of 271 which reaches 55.4% whereas The New York Times has 121repetition out of 271 which reaches 44.6%.
-The category of all points of view comes second with 117 repetition out of 522 which reaches 22.5%. We notice that The New York Times has 65 repetition out of 117 which reaches 65.0 % whereas The Independent has 41 repetition out of 117 which reaches 35.0%.
-The category of arguments & reasonable proofs comes third with 67 repetition out of 522 which reaches 12.8 %. We notice that The New York Times has 37 repetition out of 67 which reaches 55.2% whereas The Independent has 30 repetition out of 67 which reaches 44.8%.
-The category of numbers & statistics comes also third with 67 repetition out of 522 which reaches 12.8 %. We notice that The New York Times has 39 repetition out of 67 which reaches 58.42% whereas The Independent has 28 repetition out of 67 which reaches 41.8%.
( with 5 repetition out of 522 which reaches 1%. We can notice that the cultural issues are covered only by the New York Times. The others category comes 5 repetition out of 522 which reaches 1%. We also notice that the others category is covered only by the New York Times.
-As the journalism forms are concerned, the treatment runs as follows:
The news category comes first with 299 repetition out of 522 which reaches 57.3% .
The report category comes second with 112 repetition out of 522 which reaches 21.5%.
The article category comes third with 65 repetition out of 522 which reaches 12.5%. The category of investigation comes fourth with 35 repetition out of 522 which reaches 6.7%.
The others category comes fifth with 6 repetition out of 522 which reaches 1.1%. The interview category comes sixth with 4 repetition out of 522 which reaches 0.8%. The caricature category comes last with one repetition out of 522 which reaches 0.2%.
As the journalism sources are concerned, they are as follows:
The category of editors comes first with 343 repetition out of 522 which reaches 65.7%. The correspondent category comes second with 81 repetition out of 522 which reaches 15.5%. The category of news agencies comes third with 74 repetition out of 522 which reaches 14.2%. The newspapers& magazines category comes fourth with 19 repetition out of 522 which reaches 3.6%. The others category comes last with 6 repetition out of 522 which reaches 1.1%.
As the strategies of persuasion are concerned, the result runs as follows:
The category of one point of view comes first with 271 repetition out of 522 which reaches 51.9%. The category of all points of view comes second with 117 repetition out of 522 which reaches 22.5%. The category of arguments & reasonable proofs comes third with 67 repetition out of 522 which reaches 12.8 %. The category of numbers & statistics comes also third with 67 repetition out of 522 which reaches 12.8 %.
As the goals of treatment are concerned, the result runs as follows:
The category of explanatory goal comes third with 251 repetition out of 522 which reaches 48.81 %. The category of critical goal comes second with 220 repetition out of 522 which reaches 42.1 %. The category of exaggeratory goal comes last with 51 repetition out of 522 which reaches 9.8 %
